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Tendencias de Comportamiento del Viajero Norte
Americano

U.S. Traveler Population

U.S. Adult Population
223 million®

U.S. Adult Population
with internet access
184 million (81%)2

U.S. “Travelers”
131 million (58%)*
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Frecuencia de Viajes de Placer vs Negocios

Frequency of Leisure and Business Trips
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Duracion de Viajes

Duration of Leisure Trips
70% B Percentage of trips
60% B Traveler incidence
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Gasto Anual en Viajes por Hogar

Annual Household Travel Spend

30%
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Porcentaje de Viajes Internacionales vs Nacionales.

International Travel Incidence

International
27%

Domestic only
713%
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Porcentajes de Compra Hotel vs Aereo vs Paquete.

Lodging and Air Traveler Incidence
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Porcentajes de Uso de Internet vs Medios
Tradicionales Durante el Proceso de Compra

Incidence of Internet Usage for Destination Selection, Shopping and Purchase

Destination Shopping Purchase
selection

Online
55%

13%

Exclusively Offline/Not Applicable
(5% Exclusively offline for all phases)
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Porcentaje y Gasto Anual por Hogar en el Proceso de
Compra en Linea vs Medio Tradicional.

Incidence of Internet Usage in Travel Process and Annual Household Travel Spend

Select destination  Shop Purchase Average annual
online online online Incidence spend
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Fuentes de Informacion Utilizadas en el Proceso de
Compra por Rango de Edad.

Sources of Information Typically Used in Shopping Phase by Age

Internet Web sites
Friends/family

Printed articles or brochures
Online advertising
City/state tourism bureaus
Printed travel guidebooks
Calls to suppliers

Printed advertising

Travel agents

Programs on TV/radio

TV/radio advertising
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Sitios de Internet Utilizados en el Proceso de
Compra por Rango de Edad.

Web Sites Typically Used in the Shopping Phase by Age
Online travel agency web sites
General search web sites
Supplier web sites

Destination web sites

Travel metasearch web sites
Travel review web sites

Deals newsletter/web sites
Travel guide web sites
Magazine web sites

Social networking web sites

Newspaper web sites
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Ritmo de Adopcion de la Technologia

Pace of Technology Adoption

—= Normal
Distribution

M Innovator—I| was one of the first people | know to use the Internet to purchase travel

W Early Adopter—! was probably not one of the first, but | am a longtime online travel buyer
M Late Adopter—After finding that it was easy to use and secure, | purchased travel online
M Trailer—| am still cautious, but | have started purchasing travel online

B Maybe—I have not yet started purchasing travel online but will probably start soon

M Resister—I don't think I'll ever purchase travel online
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